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We are living in exponential times
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The Actuarial World is Changing ||




Where are we now?

Multigenerational

workforce needs

multiple ways to
communicate

The new world is
DC - DB does not
exist for new
savers entering
the work place

Pension is no

longer number
one priority for
savings

RDR ruled end of
commission to
fund advice in

workplace
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* The shape and characteristics of your workforce has
changed considerably and we now include up to 4
generations in the workplace for the first time ever. Couple
this with a growing contingent of international employees,
dualincome families and flexible working patterns

The multiplicity of needs when it comes to employee
benefits and reward are becoming far more complex to
satisfy. The one-size fits all approach to benefits is no longer
fit for purpose and requires more flexibility, choice and
consideration of the different needs of each generation.

How do we communicate with Multiple
Generations

Generation Generation Millenials
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Aon Hewitt’s 2015 ‘Financial Mindset Study’

Financial Worries Employers should help:
 Saving for the future
91%

 Keeping up with the cost of living Save for ret ‘
ave 1or retiremen

Motivators to Save

 Being financially responsible 56%
- Being able to do what | want when | retire Establish an emergency fund
* Being prepared for any unforeseen problem

g prep y P 52%

Save for children’s education
52%

7 3 % 5 7 % Save for short-term needs

42%

feel
in control jUSt getting by 1E:reate or mlanage a budget
of their finances or worse or personal expenses
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How prepared will today’s workers be
for their Retirement?

Only about 2 out of 5 workers are on track for a
reasonably adequate retirement

Distribution of Worker’s Projected Projected Age 65 Resources
Resources vs. Targeted Needs vs. Targeted Private Needs

0,
Below Target, 24% Just Below Target,

19% 26
84
Significantl
Beglow, 350/2{ Just Abov:]e Target,
13% Defined
Contribution 41
—Employee
Above Target, 9%
Defined
Contribution 24
—Employer
Defined
Private Shortfall Private
Resources Needs
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Source: Aon Hewitt’s The Real Deal—2015 Retirement Income Adequacy at Large Companies, full-career contributors retiring at age 65 Empower Results®



Amount needed In retirement

’ Rules of thumb are available:

Retire at age:

<ty

13.2x
62

1 e 4 65 11.0%

have no idea

how much
pre-retirement 67 9.6x
income they need '

to replace

Targets vary by person

AON

Source: Aon Hewitt’s The Real Deal—2015 Retirement Income Adequacy Empower Results®
at Large Companies

Source: Aon Hewitt’s Financial Mindset Study



From rivals to partners in 30 years
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Who does what?
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Glossary Video library
WELCOME MODEL MY RETIREMENT

: FUTURE OPTIONS
TRANSFERS . -

MONEY § ADVICE ' MY PENSION PENSION WISEA

.6 E

Debbie Falvey

DC Proposition Lead
Aon Employee Benefits
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http://bcove.me/5w5f9tiq
http://bcove.me/5w5f9tiq

My Future Me | Transfers Pensions

Pension - Retirement
Wise options ‘“
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bigblue

complete My Account Model my Learn about
value retirement pensions

£ 124,108.04

View Other Account Value(s) . 4
Y

Last Logged in: (

Access my
pension
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My Account Model my Leam about Access my
value retirement pensions pension

£124,108.04

View Otner Account Value(s) [l &
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LOOKING AT
A DIGITALFUTURE
FOR FINANCIAL ADVICE




About Aon
Aon plc (NYSE:AON) is a leading global provider of risk
management, insurance and reinsurance brokerage, and
human resources solutions and outsourcing services.
Through its more than 72,000 colleagues worldwide, Aon
unites to empower results for clients in over 120 countries
via innovative and effective risk and people solutions and
through industry-leading global resources and technical
expertise. Aon has been named repeatedly as the world’s
best broker, best insurance intermediary, reinsurance
intermediary, captives manager and best employee benefits
consulting firm by multiple industry sources. Visit
for more information on Aon and

to learn about Aon’s
global partnership and shirt sponsorship with Manchester
United.

© 2016 Aon UK Limited

No part of this publication may be reproduced, stored in a
retrieval system or transmitted in any way or by any means,
including photocopying or recording, without written
permission of the copyright holder, application for which
should be addressed to the copyright holder.

Aon UK Limited is authorised and regulated by the Financial
Conduct Authority.

Registered office: The Aon Centre, The Leadenhall Building,
122 Leadenhall Street, London, EC3V 4AN.

ON

Risk. Reinsurance. Human Resources. Empower Results®


http://www.aon.com/
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